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Zubican Wants To Become Internet ‘Business District’ 
 
TECHNOLOGY COLUMN 
 
Online business website Zubican grew out of Matthew Graczyk’s frustration 
that so many online sites were geared toward consumers and not the 
business-to-business market.  
 
“It is just crazy because businesses spend twice as much as consumers,” said 
Graczyk, the firm’s president and CEO.  
 
With a database of thousands of businesses coast-to-coast, Moorpark-based 
Zubican facilitates contact between companies looking for goods and 
services. The database is the most comprehensive that he knows about for 
businesses, Graczyk said. 
 
Zubican became public in July following beta-testing of three private 
versions of the site. An updated version arrives in October.  
 
A visitor to Zubican types in a company name with the results presented in a profile that includes 
revenue and employee figures. Companies are ranked on a scale of 1 to 5 given by registered 
users; and through the Z-Profile on a scale of 1 to 100 based on the community rating, when the 
business last confirmed the information in profile, the number of links on its profile, and how 
many times the profile is viewed in a month among other criteria.  
 
The new version of the site will include business linking components and a more explicit 
explanation of what Zubican does.  
 
Graczyk is a serial entrepreneur of sorts, having taken early-stage Internet companies public, and 
turned around struggling tech ventures. In December he dedicated himself full-time to Zubican, 
which he founded and funded with two partners, Joseph Kevin and Brian Newton. 
 
While the site is currently ad supported, future plans call for premium pay services of a request 
for quotes section and a classified section for businesses to sell their wares. 
 
In the meantime, Graczyk and his partners tapped angel investors, including another serial 
entrepreneur in Robin Richards, now the advisor to the CEO of Blackboard Connect, a voice and 
text notification provider in Sherman Oaks. 
 
Having experienced the rise and fall of the first wave of Internet companies, Graczyk now rides 
the second wave of Web 2.0 that is more about connecting online users and creating a give and 
take between them rather than just trying to sell stuff.  
 
To that end, Zubican allows companies to customize profiles and to link those profiles with those 

 

http://www.sfvbj.com/industry_article_pay.asp?aID=69372718.8397769.1687816.2183822.0117045.281


of other companies to show its professional network. The new version gives users the power to 
send profiles and invite others to rate businesses within Zubican via e-mail.  
 
The functions all contribute to the site becoming the “business district” for the Internet. 
 
“We want to be the place online where businesses congregate and interact with each other,” 
Graczyk said.  
 
But why call the site Zubican? 
 
Graczyk explained there are no preconceived notions over the word and so has control over how 
to market the brand. 
 
The word, which is the Latin root for “to locate,” is easy to say, memorable because of using “Z” 
as the first letter, cannot easily be misspelled and lends itself to symbolism as starting with the 
last letter of the alphabet. 
 
“Zubican is the last place people will search for a business because they will find what they are 
looking for,” Graczyk said. 

Staff Reporter Mark Madler can be reached at (818) 316-3126 or by e-mail at 
mmadler@sfvbj.com.. He does his social networking the old fashioned way, face-to-face. 
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